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Advisor Pulse Research Series

Uncovering advisor perspectives on key market trends and industry topics.

ISS MI’s topical research reports provide unique and timely advisor perspectives
on the intermediary-sold asset management landscape, through quantitative and
qualitative interviews with advisors across the wirehouse, regional, independent,
bank broker/dealer and RIA channels.

Key Benefits

> Understand advisor perspectives on key market trends and industry topics
> Align strategies with advisors’ product and distribution preferences

> Understand implications for gaining distribution shelf space

> Drive enhanced advisor engagement based on what advisors value most

> Deliver the right content, through the right channels, at the right frequency
> Effective targeting through advisor profiling

> Findings available within weeks of data collection to provide fresh and timely advisor perspectives

Previous Reports

The level of satisfaction with the current practice management and value-add content
available varies, leaving an opportunity for asset managers to help advisors

How satisfied are you with the practice management and value-add content available on the following topics? P R AC T I C E M A N AG E M E N T A N D E S G

Portfolio construction 29% | 22% 7%

In-depth review of topics relating to advisor practice
e g2 [ 32% T3 [ m management including perspectives that inform how

Financial planning 33% 29% [ 20%

relationships

Waealth transfer / estate
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asset managers can create, optimize and deliver value

add content to advisors. Special section on advisors

Financial literacy [[GY00} 25% 2% | 30%
Running your pracce mre | and ESG investments including usage and likelinood
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However, there are differences across channels, with RIAs tending to put more
credence in a firm’s thought leadership
llowing at ' brand?
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Ease of use and best-in-class features are the most sought-after factors when
advisors are choosing fintech tools and applications

Please select the 3 factors that are most important to you when selecting fintech tools or applications to help you manage and invest your

FINTECH

Ease of use 3% 19% T
et Sas imes Overview of advisors’ use of fintech tools and
(PRp— .. = applications, and ratings of most important
(T— = solutions. Includes rankings of top fintech

solutions used and detailed input on platform
features and capabilities.

ng as one of the
important factors.
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Are you going to increase or decrease the use of the following vehicles in the next 12
months — Net Increase by Channel
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Top-tier and strong brand firms lead best practices in delivering content driven by

timely, relevant, and client-friendly insights MARKETING, DIGITALCONTENT
e e ot s rosshe o cme, AND SALES REPORT
sevorgen. | =
amorcon [ 7+ ) Advisor perspectives to inform effectiveness
rrst st [N 2 of asset managers’ marketing and investment
stackrock [ o+ content with specific focus on digital content,
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poesers B section on trends in cash/cash alternative
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Interest in alternatives is rising, but advisors are cautious, with 42% investing client dollars in
alternatives, up slightly in the first half of 2022

% of Advisors Investing Non-traded REITs, private equity, hedge funds, and private Net % of Advisors Likely to Increase Investing
ADVISOR USE OF ALTERNATIVES Client Dolars in e o e e e g Client Dollars in Specific Strategies
T . — .
Altemauves: % of advm;’:‘:i:iis;::é“ie;: Dollars in infrasiructure :l”'/'
Advisor perspectives on the alternative - e U ——— NaturatRosources [N s
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a . q . Equity o
including perceptions of and use of various types todge Funcs. [N 54 P
. . . . . Private Credit 54% Al k %
of alternatives, recommendations within client o ool I
; Natural Resources [ 42% Nontraded REITs 63%
portfolios and obstacles to usage. I o [
] ncnrerion oy B
Acquisition Company I 2%
cryptocurrency [l 18% Advisors will continue to use a broad range of strategies in the
Yoariend: Mi«year future, with most advisors reporting they will increase the client.
2021 20;2 Rt I 29 dollars they are currently investing in a specific alternative.

ISS MI's MarketPro Powered by Discovery Data advisor and intermediary database serves as the foundation for our
advisor survey research. Each report integrates input from over 700 advisor surveys, supplemented by over two
decades of historical data, trend analysis and deep industry expertise, to provide firms with actionable data-driven
intelligence to optimize decision making and performance.

Request Access to Advisor Pulse

ISS Market Intelligence (M) is a leading provider of data, insights, and market engagement solutions to the global financial services industry.
ISS Ml empowers asset and wealth management firms, insurance companies, distributors, service providers, and technology firms to assess
their target markets, identify and analyze the best opportunities within those markets, and execute on comprehensive go-to-market initiatives

to grow their business. Clients benefit from our increasingly connected global platform that leverages a combination of proprietary data,
powerful analytics, timely and relevant insights, in-depth research, as well as an extensive suite of industry-leading media brands that deliver
unmatched market connectivity through news and editorial content, events, training, ratings, and awards.
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